<> 


4 
= 


KEEPING THE INDUSTRY INFORMED SINCE 1878 


VOL. 83—NO. 12 


COCA-COLA, MINUTE MAID 
BOARDS VOTE MERGER 


The boards of directors of The 
Coca-Cola Company and Minute Maid 
Corporation have approved in_prin- 
ciple the proposal under which Coca- 
Cola would acquire Minute Maid 
through an exchange of stock. 

After formal approval of a merger 
agreement by both boards, the pro- 
posal will be submitted for approval 
by stockholders of both companies at 
special meetings to be held probably 
in December. 

The announcement was made joint- 
ly by W. E. Robinson, Coca-Cola 
board chairman, and J. F. Brownlee, 
chairman of the board of Minute 
Maid last week. Minute Maid would 
continue operating with its present 
management. 

Under the terms of the proposal, 
Coca-Cola would issue one new share 
of its common stock for each 2.2 
shares of Minute Maid common. This 
would involve issuance of about 
906,400 shares of Coca-Cola common 
stock. 

Coca-Cola is engaged primarily in 
the manufacture, bottling and sale of 
its trade-marked carbonated beverage, 
“Coca-Cola,” which is_ distributed 
throughout the Free World. The com- 
pany also makes the Fanta line of 
flavored soft drinks. 

Minute Maid is a producer of frozen 
concentrates, fruit juices and also 
markets single strength juices, ades 
and bases. The company is also a 
grower of citrus fruit, holding some 
25,000 acres of groves either in pro- 
ductiton or under development. 

Through its Tenco division, Min- 
ute Maid produces instant coffee, sold 
mainly to regional coffee distributors 
and chain stores. Tenco also produces 
instant tea. 


MARKETING ORDERS — Ena- 
bling legislation for marketing orders 
is now being prepared by the New 
Jersey Attorney General's Office for 
presentation to the next session of the 
New Jersey Legislature. 


PACKAGED CONVENIENCE 
FOOD INSTITUTE 


The Packaged Convenience Food 
Institute (PCFI) was formed in New 
York last week with the primary pur- 
pose of establishing a flow of com- 
munications regarding the exciting in- 
flux of new packaged convenience 
foods between the packers, food edi- 
tors, and the consuming public. The 
Institute is sponsored by the Flexible 
Packaging Division and Folding Car- 
ton Division of Continental Can Com- 
pany. It will be operated from the 
offices of Dudiey-Anderson-Yutzy at 
551 Fifth Avenue, New York 17, New 
York. 

In a statement at a press conference 
to launch PCF on September 20, Tom 
Cathcart, general manager of sales, 
Boxboard & Folding Carton Division, 
Continental Can Company, traced the 
exciting growth of these new conven- 
ience foods. “More than half the total 
industry growth in folding cartons 


over the past ten years,” he said, “has 


come either from new packages that 
satisfy the modern desire for conven- 
ience or better serve modern merchan- 
dising.” He predicted that “if past 
product introduction patterns con- 
tinue, food retailers and consumers 
can look forward to a continual pa- 
rade of new items on retail shelves 
and in dairy and frozen food cabinets 
during the years ahead.” 


Silver Shore Cooperative, Sodus, 
New York, members have voted to 
dissolve and liquidate the cooperative. 


Chain Store Merger — American 
Stores Company of Philadelphia, 
which operates 810 markets and stores 
in seven Eastern States and the Dis- 
trict of Columbia, and Alpha Beta 
Food Markets of La Habra, California, 
which operates some 50 stores in the 
Los Angeles region, have agreed to 
merge. The agreement, subject to 
stockholders approval of both firms, 
would offer Alpha Beta stockholders 
one share of American Stores common 
for each 3.6 shares of Alpha Beta 
common. 


October 3, 


SUND PREDICTS DECADE OF 
GROWTH FOR PACKAGING 


In his first address since he became 
President of the American Can Com- 
pany last June, Roy J. Sund last week 
predicted a further decade of growth 
for the packaging field in the 1960's. 
He spoke before the Dixie Cup Engi- 
neering Association. 

The American Can Company exec- 
utive, who formerly headed the Mara- 
thon Division of the firm, said the 
corporation is in a “strong, sound 
position to expand and grow and to 
meet the changing demands for differ- 
ent types of packages and containers 
in the coming decade. Research will 
continue to create and perfect new 
packages and containers,” he said. 
“New materials will be developed, 
new markets will be opened up, if 
present trends continue, per capita 
use of packaging use should rise about 
20 percent by 1970.” 

Stating that some economists have 
forecast a 50 percent increase in the 
market for paper food containers in 
the next five years, Mr. Sund pointed: 
out that about one-third of American 
Can Company’s volume is in paper 
and paper products. 


NFBA CONVENTION 

The National Food Brokers Asso- 
ciation has forwarded members a pre- 
liminary list of principals registered 
for the National Food Sales Confer- 
ence to be held in Chicago December 
10 to the 14. The list of some 900 
firms includes only principals whose 
reservations were assigned to the Chi- 
cago hotels thru September 8. NFBA 
reports that it represents the largest 
number of assignments ever at this 
time of the year. The Associatiton 
emphasizes that firms who have sent 
in their reservations since the list was 
printed, and those requesting reserva- 
tions between now and convention 


time will, of course, be listed in the 
printed Convention Directory which 
will be distributed at the Convention. 
Members are requested to remind im- 
portant principals not on the list that 
they may have overlooked making 
their reservations. 
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CROP REPORTS 


DELAWARE - MARYLAND, Sept. 
20—Temperatures averaged below 
normal. Harvest of sweet potatoes 
just getting started on the lower East- 
ern Shore of Maryland, which is 
somewhat later than usual. Harvest 
of lima beans slowed by wet fields last 
week. Considerable acreage remains 
to be harvested. 


VINCENTOWN, N. J., Sept. 13— 
Tomato deliveries to date in excess of 
18 tons per acre. Delivery season ex- 
tends for eight additional days. Rain- 
fall over week-end of Hurricane Don- 
na 6.47 inches. 260,000 cases of to- 
mato juice packed to date. Demand 
very heavy. 


NEW YORK, Sept. 21—In desper- 
ate need of rain in several important 
producing areas. Crops most in need 
of rain are corn, beans and tomatoes. 
Cabbage for kraut has not been sizing 
well in some areas. Packs in general 
are going to be below earlier esti- 
mates for many of the fall crops. Bean 
pack is slowing down with some pack- 
ers finished and others winding up 
this week or next. Only an average 
yield is expected on tomatoes with 
processing continuing until frost. 
Pack of corn will be no more than 
average with excellent quality. A 
fairly normal pack of beets expected. 


NEW BAVARIA, OHIO, Sept. 14— 
Tomato tonnage will exceed last year 
with excellent quality. Some early 
planted fields finished for the year. 
We do not expect season to last much 
longer. 


HANOVER, PA., Sept. 24—Had 
19090 acres of yellow sweet corn for 
1960 as against 1320 acres for 1959. 
Our acreage this year was down be- 
cause of wet conditions during plant- 
ing. We do not plant after June 15. 
Finished harvesting September 5. Our 
yield this year was 3.75 tons per acre 
as against 2.6 tons for 1959, by far our 
best yield ever. 


WISCONSIN, Sept. 23—In spite of 
cool and wet weather over much of 
the State, packing of wax and lima 
beans and sweet corn is nearly over. 
Harvesting of beets is approaching 
the half-way mark with an average 
yield reported of 9 tons per acre with 
the percentage of beets under 2 inches 
ranging from 55 to 70 percent. Har- 
vest of early cabbage is nearly com- 
pleted and harvest of late cabbage 
started this week. Heavy rain last 
week-end helped cabbage in Eastern 
part of state but some soft rot is re- 
ported. 


STATISTICS 


NORTHWEST FRUIT AND 
BERRY PACKS 


Northwest Canners and Freezers As- 
sociation has issued a report on the 
1960 packs of apricots, sweet cherries, 
boysen-logan-youngberries, red 
raspberries. ‘The Report covers all 
canners in Oregon, Washington and 
Idaho known to have packed these 
commodities. 

The 1960 pack of canned apricots 
totals 178,294 cases and is the largest 
since the record pack of 300,098 cases, 
24/21% basis, packed in 1946. This 
pack represents an increase of 100 
percent over 1959 and is 214 times 
larger than the 10 year average. 

Dark sweet cherries packed during 
the 1960 season amounted to 118,338 
cases, 24/214 basis, a drop of 29 per- 
cent from the 1959 pack. This is the 
smallest pack recorded in the last 20 
years. 

On a 24/21% basis the 1960 pack of 
166,543 cases of light sweet cherries 
was 41 percent smaller than 1959. This 
is the second smallest pack in the last 
13 years and is 36 percent below the 
1950-60 average. 

The  boysen-youngberry pack has 
shown a steady decline for the past 
few years and the 1960 pack, at 58,964 
cases, 24/214 basis, is the second 
smallest recorded since 1950. The 
1960 loganberry pack was so small it 
was necessary to include it with boy- 
senberries and youngberries. ‘There 
was no water pack of loganberries in 
1960. 

The 1960 pack of canned red rasp- 
berries total 41,173 cases basis 24/214’, 
as against the 1959 pack of 31,237 
cases. 


FROZEN APRICOT PACK 

Preliminary figures released by the 
California Freezers Association place 
the 1960 California pack of frozen 
apricots at 13,291,990 pounds, which 
is the largest pack of frozen apricots 
in California since 1946 and about 
twice the size of last year’s production 
of 6,654,792 pounds. The bulk of 
the pack, as in previous years, was in 
the 20 to 30 pound size and amounted 
to 11,014,912 pounds for 1960. 


SUSSEX, WIS., Sept. 16—Corn crop 
about 60 percent. Too much _ flood- 
ing damage and too uneven. Beets 
about 80 percent of a pack, 20 percent 
flooded out. Carrots look good. Pump- 
kin about 50 percent. For some rea- 
son fruit did not set due to poor 
pollination. 


FROZEN PEA PACK 


A survey just concluded by the Na- 
tional Association of Frozen Food 
Packers places 1960 production of 
frozen green peas at 294,173,721 
pounds. This nearly equals the 1957 
pack of 295.8 million pounds—third 
highest on record. 

‘The West accounted for 218,846,741 
pounds of the 1960 pack, the Midwest 
21,173,043 pounds, and the East and 
South 54,153,937 pounds. 

In spite of this substantial produc- 
tion, September first stocks, as report- 
ed by USDA, of 277.3 million pounds 
were Il percent below those a year 
ago and are measureably less than 
the past five year average on that date. 
The June first carry-over of 77.8 mil- 
lion pounds, the smallest since 1956, 
adds up to a 371.8 million pound to- 
tal supply of frozen green peas and 
a strong market position. 

Production in the East and South 
of 54.2 million pounds was a_notice- 
able increase over that of last year, 
but not enough to offset a 21 percent 
decline in Midwestern and a 5 percent 
decline in Western production. 

Generally, the traditional distribu- 
tion of the pack by contatiner size 
was observed. The ten ounce package 
continues as the vastly predominant 
retail size and the 214 pound package 
retains its popularity as the small in- 
stitutional container. However, while 
the trend continues toward concentra- 
tion in 50-55 and 60 pound containers 
for industrial sizes, there was a signifi- 
cant increase in the quantity of peas 
frozen in bulk. 

Some of this 1960 frozen production 
will later be incorporated in such 
products as peas and carrots and 
mixed vegetables. It is also antici- 
pated that much of the bulk pack will 
be repacked in polyethylene bags for 
ultimate sale. ° 


APRICOT AND CHERRY PACKS 


APRICOTS—Figures released Sep- 
tember 27 by the National Canners 
Association Division of Statistics, place 
the 1960 canned apricot pack at 
7,443,362 actual cases as against the 
1959 pack of 6,214,710 actual cases. 
On the basis of 24/214’s the 1960 
pack amounted to 6,144,086 cases, 
which compares with the 1959 pack, 
same basis, of 5,046,434 cases. 


SWEET CHERRIES—The Associa- 
tion reports the 1960 canned sweet 
cherry pack to be 980,528 actual cases, 
which compares with the 1959 pack of 
1,006,315 actual cases. On the same 
basis of 24/214’s the 1960 pack 
amounted to 629,044 cases, and the 
1959 pack 669,888 cases. 
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National Fire Prevention Week has 
been set for October 9 to 15. Canners 
Exchange policy holders will receive 
from Lansing B. Warner, Inc. a “self- 
inspection” report to aid in a check 
up on plant equipment and_ inven- 
tories and make needed corrections in 
this fire prevention effort. 


Frozen Broccoli—Revised Federal 
specifications for frozen broccoli 
(HHH-D-692 b) has been approved 
by the General Services Administra- 
tion for use of all federal agencies. 
The revised specification brings the 
quality requirements for the respec- 
tive grades and styles in line with 
USDA Grade standards. In addition 
to the quality requirements, the Fed- 
eral specifications require that deli- 
veries of frozen broccoli to military 
agencies shall have an internal tem- 
perature of zero degrees F. or less. 


Oxford Royal Mushroom Products 
(Kelton, Pa.) has announced the ap- 
pointment of Ted Wieczor as head of 
the Research Departmtent of the 
Spawn Division, and P. Ferranto to 
the Sales Division. ‘The company has 
broken ground for the construction of 
an additional mushroom growing 
plant which will increase the growing 
capacity by three-quarters of mil- 
lion pounds. 


Breast O’ Chicken Tuna (San _ Di- 
ego, Calif.}—Larry M. Kaner has re- 
signed as vice president in charge of 
sales. Following a brief vacation he 
will make his future plans known. 


Lord Mott Company (Baltimore, 
Md.) vegetable canners have  an- 
nounced that its New England repre- 
sentative, Consolidated Brokers, Inc., 
is the first of its brokers to surpass 
the 1960 sales quota assigned to them 
under the company’s brokerage bonus 
program. Awards are made to brokers 
making the best showing in this an- 
nual sales competition. 


Duffy-Mott Company — Walter V. 
Mofhtt, partner of Kidder, Peabody 
& Company, New York City, and 
Theodore O. Kluge, executive vice 
president of Sunsweet Growers, San 
Jose, California, have been elected 
to the Duffy-Mott Board of Directors. 
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GROUP INSURANCE — Tri-State 
Packers Association has announced 
that the Pennsylvania Canners Asso- 
ciation has accepted an invitation to 
join the former’s group insurance 
plan, which is now available to mem- 
ber and subscriber firms belonging to 
either Association. Object of enlarg- 
ing the group, of course, is to provide 
better experience ratings that will give 
better rates in the future. An “open 
sign-up” period is now in effect where- 
by presently enrolled firms may take 
in new permanent employees (includ- 
ing management), and other member 
or subscriber firms may join the plan 
without the necessity of taking physi- 
cal examination, and regardless of 
age of individuals to be covered. 


Robert W. “Bob” Mairs has been 
elected Executive Vice President of 
Winter Garden Citrus Products Coop., 
Winter Garden, Florida. James H. 
Bock was appointed General Manager. 


H. Holt Monaghan has been ap- 
pointed a vice president of the Muir- 
son Label Company, according to a 
joint announcement by Robert I. 
Bentley, Jr., chairman, and George R. 
Langlois, president. Mr. Monaghan’s 
headquarters are at the company’s 
Meriden, Connecticut plant, from 
which point he will supervise Eastern 
operations. For the past several years 
Eastern division sales manager for the 
company, Mr. Monaghan succeeds the 
late George E. Fichtner as vice presi- 
dent. 


H. P. Cannon, II, president H. P. 
Cannon & Son, Inc., Bridgeville, Dela- 
ware, has announced the expansion of 
the sales staff and the appointment of 
a well known pie consultant: James 
B. Spear, a graduate of the University 
of Maryland, in Agriculture and Busi- 
ness, joins sales manager William L. 
Owen and assistant sales manager E. 
J. Kell. Monroe Boston  Strause 
“America’s Pie King” is the new con- 
sultant. Purpose is to develop special 
formulas for use of Cannon’s squash 
by commercial pie bakers throughout 
the country. The announcement came 
at a meeting of 60 Cannon brokers 
from all parts of the United States at 
the Bridgeville office and plant. The 
company now has growing areas in 
seven states. 


Morris April & Brothers, Eatmor Di- 
vision, of Bridgeton, New Jersey, in 
addition to jellied and whole cran 
berry sauce, will also offer fresh cran- 
berries under the “Eatmor” brand in 
one pound polyethylene bags. 


Stanislaus Food Products Company 
(Modesto, Calif.) has elected the fol- 
lowing officers: Peter Quartaroli, presi- 
dent; L. M. Quartaroli, vice president; 
Howard L. Seideman, vice president; 
Frank Piciullo, vice president; and 
Cecil T. Jones, secretary-treasurer. 
These officers were elected following 
the disappearance of Ralph J. Quar- 
taroli in his airplane on May 15 
flying between Las Vegas and Los 
Angeles. Stanislaus is the manufac- 
turer and owner and distributor of 
Suzy Bel products, which includes 
tomatoes, tomato puree, tomato paste, 
tomato sauce, and pizza sauce. 


Reichardt-Rosen Brokerage Com- 
pany—O. G. Reichardt, Jr., active in 
the St. Louis market for a number of 
years as Reichardt Brokerage Com- 
pany, has announced the formation of 
the Reichardt-Rosen Brokerage Com- 
pany with offices at 4575 Choteau Ave- 
nue, St. Louis 10, Missouri. Mr. Rosen 
formerly managed the St. Louis office 
for a chain brokerage organization. 
William B. Parshall, who formerly 
operated the Jero Brokerage Company, 
is sales manager in charge of retail 
sales. 


William Underwood Company (Wa- 
tertown, Mass.) has announced the 
promotion of Thomas B. Mitchell, 
who has been Eastern Division Sales 
Manager, to Assistant to the Vice 
President - Marketing. Burton B. 
Hughes, formerly Western Division 
Sales Manager, has been transferred 
from San Francisco as Eastern Divi- 
sion Sales Manager. Both men will 
make their headquarters at the com- 
pany’s Watertown offices. 


Metro Glass Company (Jersey City, 
N. J.)}—John W. Thayer, formerly 
with Owens-Illinois Glass Company 
and more recently with Hazel-Atlas 
Glass Division of Continental Can 
Company, has been named marketing 
manager for Metro Glass Division, Na- 
tional Dairy Products Corporation, 


where he will organize and direct a 
new marketing department. 
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NEW YORK MARKET 


Market Continues Strong as Drop in 
Over-All Supply Position is Indicated— 
Buyers Covering on Near-Term Require- 
ments. 


By “New York Stater” 
New York, September 30, 1960 


THE SITUATION.—Strength con- 
tinues the predominant note in canned 
foods,—particularly canned vegetables, 
—and distributors are beginning to 
widen their purchases of supplies for 
prompt shipment as the firming mar- 
ket tendency is parallel by a drop in 
the indicated over-all supply position. 
Tomatoes, corn, and green beans were 
all coming in for a_ better inquiry 
here during the week, and buying in- 
terest in peas was also reported on the 
upturn. 


THE OUTLOOK.—While a cover- 
ing movement on prompt and _near- 
term requirements is expected to con- 
tinue through the third quarter, 
canned food distributors are still con- 
cerned over the business outlook. The 
recent sharp declines in stock prices 
and persistent harping on the likeli- 
hood of a recession during 1961 are 
having their impact upon buyer think- 
ing, and discouraging distributors who 
had been considering a moderate eas- 
ing of inventory cutback policies. 


TOMATOES.—The market for new 
pack tomatoes in the tri-states is in 
strong position, with canners quoting 
standard Is at $1.05, 303s at $1.25- 
$1.30, 21%s at $2.25 minimum, and 
10s at $7.25. Demand is reported 
fairly broad. Midwest tomato packers 
are also showing strong price views, 
with standard 303s up to $1.30, and 
the market is moving into higher 
ground in California as well. 


CORN.—Canned corn prices con- 
tinue to move ahead, and there has 
been some stepping up in distributor 
buying as the market firms. Canners 
in the tri-states area are now quoting 
standards at $1.30 for cream style, 
with some whole kernel at $1.35, with 
extra standards at $1.30 and $1.40, 
respectively. Fancy corn is now held 
at a range of $1.50-$1.55 for 303s, with 
canners firm at $8.50 on 10s, all f.o.b. 
canneries. The market in the midwest 
is also strong, reflecting firmer canner 
price views as a result of unfavorable 
packs in some areas. 
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MARKET NEWS 


BEANS.—A continuing good de- 
mand for fancy green beans has car- 
ried the market in the East up to $1.60 
basis for 303s for prompt shipment. 
Standard short cuts are quoted at a 
range of $1.0214-$1.05, with the mar- 
ket ranging up to $1.15 on 11% inch 
cut beans. Extra standards are held 
at $1.25. 


PEAS.—Standard peas continue to 
strengthen, with tri-state packers mov- 
ing up quotations on pod run sweets 
to $1.20, with early Junes held at the 
same level. Extra standard pod run 
ranges $1.25-$1.30, with fancy at $1.35 
and up. There is a fairly active de- 
mand reported. 


CRANBERRY SAUCE.—The trade 
is looking for a better season on cran- 
berry sauce this year and some buying 
in advance of the holiday demand is 
reported, with New Jersey packers 
quoting fancy strained 300s at $1.65, 
with fancy whole at $1.75, f.0.b. 


APPLE SAUCE.—Buyers have been 
stocking apple sauce in better volume 
on reports of a higher impending mar- 
ket on the new pack. Sauce has been 
moving well, with the market on fancy 
303s moving up to $1.40, with 10s 
held at $7.25, with an occasional off- 
ering of 10s at $7.00. 


RSP CHERRIES.—With supplies of 
frozen cherries short and prices up 
sharply, the canned product is com- 
ing in for more demand, and the mar- 
ket is in strong position. Water pack 
303s are being held at $2.35, with 10s 
at $12.75 per dozen in the midwest, 
with the market in the East held at 
$2.35 on 303s and $13 on 10s at can- 
neries. 


CITRUS SALES UP.—Distributors 
reacted promptly to reports of serious 
hurricane damage to Florida citrus, 
and a sharp pick-up in buying of 
canned single strength juices and 
products developed during the week, 
along with a strengthening of the 
market. Grapefruit juice 2s, natural, 
were moved up five cents per dozen to 
$1.1214, with 46-ounce advancing ten 
cents to $2.50. Sweetened orange 
juice was advanced 15 cents on 46- 
ounce, to $3.15, with canner offerings 
of natural orange juice withdrawn be- 
cause of the sold-up position of the 
market. Meanwhile, sales of Florida 
orange concentrate are reported run- 
ning at an all-time high, with freezers 


looking for a carryover of 11 million 
gallons or less as of Dec. 1, when the 
marketing season ends. 


W. COAST FRUITS.—Coast _re- 
ports note a steady to firm market for 
most new pack fruits, with open- 
marketing trading slowing somewhat 
as canners withdraw special price off- 
erings. Major packers have booked a 
substantial volume of business for de- 
liveries over the coming marketing 
year, 


SARDINES.—Reports from Maine 
indicate that canners are looking for 
a final pack total of 1,800,000 cases 
this season. Current demand is only 
of routine proportions, but canners 
are not pressing sales at the expense 
of prices, anticipating that carryover 
at the close of the season will be just 
about adequate to take care of de- 
mand until next year. 


SALMON.—Chain and jobber de- 
mand for salmon is centering largely 
on pinks, both Is and halves, with the 
market strong on the Coast. With 
supplies of fancy reds relatively heavy, 
buyers are not taking in supplies in 
any substantial volume and expect to 
limit purchasing to prompt and near- 
term requirements, taking advantage 
of any price easing which may de- 
velop from, time to time as holders 
seek to turn stocks into cash. Canners 
are not disposed to offer substantial 
concessions, however, realizing that an 
upturn in export buying, which many 
look for, may make for another strong 
marketing year, pricewise. 


TUNA.—Replacement demand _ for 
tuna has slowed somewhat, but the 
market remains quotably unchanged. 


CHICAGO MARKET 


Trading Continues Brisk—Price of Little 
Consequence as Buyers Seek Sources of 
Supply—Weak Spots Far Between. 


By “Midwest” 

Chicago, September 29, 1960 

THE SITUATION.—Trading con- 
tinues on the brisk side but it could be 
a lot better if the canning industry 
had the inclination to sell or the mer- 
chandise with which to do it. Busi- 
ness today, insofar as canned foods 
are concerned, consists primarily of 
shipping instructions against pre-sea- 
son commitments as so few canners 
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are in the position to accept new busi- 
ness at this time. They are all trying 
to fit production totals against busi- 
ness already accepted and the two 
just don’t come out properly. Those 
distributors not already covered with 
responsible sources of supply are hav- 
ing a tough time trying to purchase 
current requirements. The majority 
of canners are on the sidelines waiting 
to see if the trade live up to contract 
requirements and they will find almost 
100 percent compliance on this kind 
of a market. Prices are not nearly as 
important at present as they have been 
in the past. 

Corn prices continue to move -up- 
ward as national production figures 
are expected to fall below 33 million 
cases and this will mean short sup- 
plies and a firm market all the way. 
Local tomato canners are just about 
through and they will pack less than 
they did last year which is the reason 
for advancing prices on products as 
well as tomatoes. Quotations on apples 
and apple products are also moving 
up in the face of higher raw stock 
costs and new pack is expected to be 
even higher. Citrus stocks have huge 
holes in them with prices now on the 
increase which is also not unexpected. 
Now, the pineapple industry has an- 
nounced an increase in the price of 
pineapple juice due to much heavier 
sales to date. It’s tough for a buyer 
to find a weak spot. 


CORN.—Prices on this item con- 
tinue to increase on the part of both 
the independent and advertised pack- 
er. Total supplies will obviously be 
insufhicient to cover requirements and 
the industry is hoping higher prices 
will slow the movement to correspond 
with supplies. Fancy whole kernel is 
no less than $1.60 for 303s and $9.00 
for tens with many canners up to 
$1.65 and $9.25. Cream style is slight- 
ly behind but appears to be fast ap- 
proaching the same levels. Standard 
303s are no less than $1.35 with extra 
standard at $1.40 to $1.45. Sales and 
shipments have been heavy in the face 
of these rapidly advancing prices. 


PEAS.—A smaller pack this year and 
a lighter carryover has put this market 
on a very firm basis with no room for 
trading. Standard fours are no less 
than $1.20 for 303s and up to $1.25 
while tens are usually held at $7.00. 
It takes $1.55 to buy a dozen cans of 
fancy threes in 303s and $8.75 for 
tens while fancy ungraded sweets are 
bringing $1.524%, and $8.25. Here 
again, many canners are shipping 
against earlier contracts only except 
for the occasional surplus items like 
fancy 2 sieves. 
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TOMATOES.—There may be a few 
local canners still willing to sell 303 
standard tomatoes at $1.30 but most 
of them are holding at $1.35 which 
should be the bottom of the market 
before long. Tens are no less than 
$7.50 and 21s are at least $2.25 with 
ones at $1.0214 to $1.05. Eastern 
canners are no less than $1.25 for 
303s and a very small pack in the 
Ozarks has canners there up to $1.35 
and $1.40 which is no help to Chicago 
buyers. The pack here was down this 
year and prices should remain strong 
as a result. 


BEETS AND CARROTS.—Local 
canners in Wisconsin have been 
plagued with too much water and 
many acres of both beets and carrots 
have been lost due to flooding. Proc- 
essors are still trying to salvage as 
much of these two crops as_ possible 
but Old Mother Nature is making 
things tough. Prices on beets are 
strong at levels quoted here last week 
and many buyers here have turned to 
New York for additional supplies. 
Fancy diced carrots are generally list- 
ed at $1.15 to $1.20 for 303s and $6.00 
to $6.25 for tens. 


CITRUS.—There is hardly a Flori- 
da canner that has a full list of citrus 
to offer and the trade are hard pressed 
right now in their efforts to buy nat- 
ural orange juice. Despite the fact 
this is not a sugar added market, the 
trade are turning to sugar added 
orange juice in an effort to have some- 
thing to sell. This item in 46 oz. tins 
sold here this week at $3.00 but it will 
take $3.15 to buy the same item in a 
few days. Fancy grapefruit juice has 
been advanced to $2.50 for 46 oz. and 
$1.1214 for 2s with a good segment 
of the. industry out of stock. It will 
be a tough road to hoe until new 
pack is ready. 


PINEAPPLE—Advancing mainland 
fruit prices, damage to the Florida 
citrus crop and heavier sales have all 
combined to increase the price of 
pineapple juice. As usual, the indus- 
try is giving the trade plenty of time 
to back in at the old price which will 
further stimulate sales. The increase 
will amount to 20¢ per dozen on 2s 
and 46 oz., 40¢ on tens and 10¢ on 
211s and will become effective Octo- 
ber 12th. Solid pack pineapple is un- 
changed but the current fruit situa- 
tion could change that in the near 
future. 


APPLESAUCE.—The present day 
market is on the basis of $1.40 for 
fancy 303s and $7.25 for tens with 
indications new pack prices could be 


higher. Raw fruit prices are on the 
upswing in the face of short supplies 
and under conditions of this kind 
prices on the finished product can go 
only one way. Sales and shipments 
this year again exceeded those of last 
year which seems to be a common 
occurrence in the case of applesauce. 


WEST COAST FRUITS.—North- 
west canners are still packing pears 
and the trade are hoping for a long 
season as they are very concerned 
about rumors of pro-rated deliveries. 
They cannot cover in California as 
the pack there was down sharply and 
may continue downward in the future. 
Prices are strong at $3.45 for choice 
214%4s and $12.60 for tens. A small 
pack of prune plums is going into 
cans at present and despite much 
higher prices buyers here are hoping 
for the best where deliveries are con- 
cerned. However, canners estimate 
they will probably have ten percent of 
their commitments to deliver. Cock- 
tail is moving in a routine manner 
at $3.15 for 214 choice and $11.35 for 
tens but any indication of a price in- 
crease would change that routine in 
a hurry. 

(Continued on page 8) 


Shuttleworth 


UNIVERSAL UNSCRAMBLER 


NOW... 


One Unscrambler 
to handle your 
full cans from 202 
to 404 inclusive, in- 
cluding flats and 


squats. 


Adjustable from 
one size to another 
in minutes. 


Extremely gentle 

as well as portable. ‘ 

Designed 

by Canners... 
for Canners 


FOR COMPLETE INFORMATION 
WRITE OR PHONE 190 
SHUTTLEWORTH, INC., 


Warren, Indiana 
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ASPARAGUS 
Calif., Fey., All Gr., No. 300 
3.70 
Mammoth ...... . .3.60-3.63 
Med.-Small ..... 
Gr. Tip & Wh. Colossal. . -20 
-3.10 
Tri-St. Fey., All Gr., No. 300 
3.77% 
3.77 
Mid-W., Fey., All Gr., Cuts & Tips 
No. 1 Pic. 
13.00-14.00 
BEANS, Stringless, Green 
Fr. 8 oz 1.00-1.02% 
.1.60-1.65 
Fey. Cut. Gr., No. 303. -1.40-1.60 
7.75-8.50 
Ex. St Cut Gr., 
1.30-1.35 
7.00-7.25 
6.25-6.50 
Wax, Fcy., Wh., 3 sv., 
2.05 
~ 3 sv., No. 303. 55-1.60 
9. 
“at, Cut, No. 303... .1. 35-1.40 
8.00 
St. Cut, 1.25-1.30 
-6.75-7.00 
Midwest 
Gr., Wh., Fey., No. 303. .1.80-2.85 
11.50-12.50 
Fey., Cut, No. 303...... 1.40-1.55 
Ex. St., No. 303 -1.30-1.50 
7.50-9.00 
Std., Cut,, No. 303....1.15-1.22% 
No. 000% 6.25-7.00 
Wax, Fcy., Cut, 3 sv., 
1.55-1.60 
9.25-9.75 
75-9.25 
Ex. Std., No. 303 1.35-1.55 
1.22%-1.30 
6.75-7.25 
South 
Fcy., Wh. Gr., No. 303 ...... 1.90 
BD -9.00 
Fey., Cut, Gr., No. 303...... - 
No. 
1.15-1.25 
Biue Lakes 
Fey., Vert. 3 sv., No. 303 ..2.45 
Fcy., Cut, 3 sv., 
1.85-1.90 
1.75 
Ex. St., 5 sv., No. .2.45 


ene 
BEANS, LIMA 
East 
Fey., Tiny Gr., No. 303 ..... 2.50 
BO. 20. 
Small, No. 303 2.10-2.15 
12.25 
Medium, No. 303 . 1.90 
Ex. “sta , G.&W., No. 303 ..1.45 
Mid-West 
Fey., Tiny Gr., No. 303.....- 2.25 
Small, No. 2.00 
a No. 303 ....1.85-1.90 
11.00 
& W., No. 303 ...1.45 
No. 10 


BEETS 
East, Fcy., Diced, 
No. 303 


Fey., Sliced, No. 303 ..1.07%-1.10 
Midwest, Fey., Sl., 8 oz. ...82% 

5.25-5.50 
4.50-4.75 

CARROTS 


East, Fcey., Diced, No. 303 1.25 
No. 10 eee 66.25-6.50 


Mid- ~~ Fancy, Diced, 


1.15-1.20 

6.20-6.25 

CORN 


East 
W.K. & C.S. Golden 


Fey., No. 303 -1.50-1.65 
8.50-8.75 
Ex. “ G.&W., No. 303 1.40-1.50 
7.75-8.50 
"No. 303 
No. -7.50-7.75 
Shoepeg, Fey., No. 303 . -1.50-1.75 
9.50-10.00 
Ex. Std., No. 303. . -1.35-1.60 
Mid West 
W.K., C.S., Gold., Fey., 
1.55-1.65 
1.55-1.60 
9.00-9.25 
50 
6.50 
Co. Gent., W.K. & C 
8.75-9.25 
No. 10 8.50-8.75 
Std., No. 303 
PEAS 
East Alaskas 
1 sv., No. 303 ........2.50-2.60 


2 sv., No. 303 


2 sv., No. 10... 
3 sv., No. 303 
3 sv., NO. 10 
Ex. Std., 2 sv., No. 303. .1. 
8.00-8.75 
1.25-1.30 
Std., 3 sv., No. 303 ... eee 


Pod Run, No. 303 ere 1 20- 1.25 
Kast Sweets 
Fe., Run, No. 303...1.35- 
7.50-8.00 
Midwest Alaskas 
Fey., 1 sv., 8 oz. .1.65-1.75 
Wig Me. 13.50-14.25 
2.00-2.05 
3 sv., No. 303 ........1.55-1.60 
8.50-9.00 
Ex. Std., 3 sv., 8 oz. 92%-.95 
3 av., No. 303 .....% 1.40-1.47% 
7.25-7.75 
OV., B10. BOB 1.30-1.32% 
4 NO. BBB 1.20-1.25 
4 ov., Me. -6.75-7.25 
Mid-West Sweets 
Fey., 3 sv., No. 303. ..1.57%-1.60 
No. 303. -1.50-1.55 
8.00-8.25 
Ex. ‘“Std., 3 av., Me. 1.40 
ook 
No. 303 ....1.30-1.37% 
7.50-7.75 
‘Ung., No. 303... .1.25-1.32% 
No. 7.00-7.25 
PUMPKIN 
Midwest, Fcy., No. 2% ..... 1.60 
East, Fcey., No. 2%..... 
5.90-6.00 
SAUERKRAUT 
Midwest, Fey., No. 303 
1.37%-1.42% 
6.40-6.60 
N. Bey, BU. 


Tri-State, Fcey., No. 303....1.45 


CANNED FOOD PRICES 


No. 2% 


Ozark, Fcey., No. 303...... oo 
No. 2% ess 
5.65 
Calif., Fey., No. ‘303. ‘1. 17%- 
No. 2% 1.67% 1.87% 


SWEET POTATOES 


Tri-States, syr., No. 303.....1.50 
By 
BO. BA 2.40-2.50 
.9.75-10.50 

TOMATOES 

Tri-States 

Ex. Std., No. 303 ....... 1.50-1.65 

Std., No. 1 . -1.05-1.15 
2.25-2.30 

Pia. Btd., No. DOB oo 

00-7.25 
Mid-West, Fey., No. 1 ...... 1.40 
3.00-3.25 

Ex. Std., No. + 1.20 
No. 303 »1.50-1.65 
2.40-2.50 

1.30-1.37% 
2.25-2.30 
7.50-8.00 

Calif. ga 8.P., No. 303....1.80 
2.65 

6.85 

Ozarks, Me. 1.35-1.45 


romate. 


Calif., Fey., 14 oz 
0.00-11.00 

Mid-West, Fey., 14 oz...1.70-1.80 
10.50-10.75 


East, Fey., 14 oz.. 
BD 
TOMATO PASTE 
Calt., OB. 7.25 
No. 10 (per doz.) 26%....12.25 
No. 10 (per doz.) 30%... .13.50 
Mid-West 
No. 10 (per doz.) 26%....11.75 
TOMATO PUREE 


77%-1. 


= Fey., 1.06, No. 303...1.60 
7.75 
“West, 1.045, 
No. 1 +. .1.00-1.05 
East, Fcy., 1.045 No. 1......1.10 
FRUITS 
APPLE SAUCE 
East, Fey., No. 303... -140 
Calif. (gravensteins) 
APPLES 
9.75-10.25 
Be. BH 4.00 
13.50 
choice, No. 2% ° .3.15-3.25 
ata.” 2.95 
-10.50 
8.P. Pie, No. 10 12.00 
Fey., Wh. Peeled, No. 2%... .4.00 
No. 13.50 
BLUEBERRIES 
-2.75-2.85 
16.00 
CHERRIES 
R.S.P., Water, No. 303. .2.35-2.40 
R.A., Fey., No. 24% 6.15 
Choice, No. 2% ..... Pa 5.85 
20.00 
COCKTAIL 
MO. BOB. 2.15-2.20 
11.95-12.45 
3.15-3.20 
11.35-11.50 


GRAPEFRUIT SECTIONS 


Fey., No. 303 ....... 
Fey., Citrus Salad, 
2.50 
PEACHES 


Calif., Cling No. 303. age 
No. 2% 2.8 


Choice, No. 303 . 62% - 1.70 
2.40-2.60 
Std.. No. 303 ........ 1.55-1.62% 
-8.40-8.65 
Elberta, Fey., No. "21. -2.90-2.95 
Choice, No. 2% 
BD 

vEARS 

.3.80 
12.60 
Sta. WO. BOB 2.07% 


PINEAPPLE—Per case 
(Toll & Wfge. extra) 
Hawaiian, Fey., Sl., 24/2....6.95 
60 
00 


24/2% 


6/ 
Std., Half Slices, 24/2: 
24/2 ccs 


PLUMS, PURPLE 
N.W., Fey., No. 303 ........—— 
Choice, No. 303 
3.30 
JUICES 
APPLE 
. Midwest, 1 qt. gl. ...... 2.10-2.20 
G6 OB. 2.75-2.95 
CITRUS BLENDED 
GRAPEFRUIT 
URANGE 
VIN EAPPLE—Per Case 
Hawaiian, Fey., 24/2........ 2.60 
12/46 OZ. 2.65 
TOMATO 
East, Fey., No. 2 ......1.20-1.25 
2.50-2.55 
NO. 10 
Mid-West, Fcy., No. 21. '20- 1. 22% 
2.45-2.50 
Calif., Poy., No. 2 1.20 
2.50 
FISH 


SALMON—Per Case 48 Cans 
— Red, No. 1T. .35.00-36.00 


P.B. y's -24.00- 28. 
Pink, Tall, NO. 
Co 


Chum, Tall, No. 1 ..... 
SARDINES—Per Case 
Calif., Ovals, 24/1’s .....4.25-4.50 
Ovals, 48/1’s_ ............8.00 
No. 1 T., Nat. 
Maine, % Oil Keyless ..8.50-9.00 
¥% Oil Key Carton ........—— 


SHURIMP—Reg. 5 oz. per doz. 
Medium 


TUNA—Per Case 
Fey., White Meat, %’s 13.00- = = 


Fey., Light Meat, %4’s...... 
Chunks 9. 30-10. ‘00 
Grated -6.75 
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—CLASSIFIED ADVERTISING— 


RATES, per insertion—straight reading, no display—one to three 
insertions, per line $1.00, four or more consecutive insertions withoui 
change, per line 80c, minimum charge per ad $2.00. Forms close 
Wednesday noon. 


Address all numbered Ads: The Canning Trade, 2504 St. 
Paul Street, Baltimore 18, Maryland. 


PROFESSIONAL SERVICES 


LABORATORY SERVICES—Food Analysis, Sensory Panel Tests, 
Vitamin Assays, Stability Studies, Toxicology, Legal Testimony, 
Microbiology, Food and Drug Administration Matters. Harris Lab- 
oratories, 816 “P” St., Lincoln 8, Nebr. 


FOR SALE—MACHINERY 


WHEN IN NEED of food processing machinery of any kind wire 
or call: Ashley Mixon, Canning Machinery Exchange, Plainview 
(West) Texas. 


We manufacture complete lines of food processing machinery for 
canned, frozen and fresh packed products. Wire us regarding your 
requirements. A. K. Robins & Co., Inc., Baltimore 2, Md. 


“MONITOR” Canning Machinery for peas, beans, tomatoes, 
cherries, etc. Huntley Manufacturing Co., Brocton, N. Y. 


FOR SALE—New Conveyors; 30” x 12’; have 304 s.s. mesh belts. 
Cheap. Send for photo. Davenport, Box 152, Louisville 18, Ky. 


FOR SALE—All size Stainless Tanks. (17) Alvey live-roller 
motorized Conveyors: 30’ to 60’ long; (4) Groen 150 gal. st. st. 
Shallow Kettles; (1) York Freon 12 Compressor, 40 H. P.; Fitz- 
patrick Model F Stainless Comminuting Machine. Send us your 
inquiries. Perry Equipment Corp., 1402 N. 6th St., Philadelphia 
22, Pa. 


FOR SALE—Elgin Dual Piston Filler, Alloy Metal; Elgin 
Capper; Stainless Steel Spraying & Cooling Conveyors 40’ & 15’ 
with 7” S. S. Mesh Belt; S. S. Jacketed Kettles 60 to 300 gals.; 
Stainless Steel Tank 3000 gals.; Horiz. Retort 42” x 90”; Labelers: 
Conveyors; Agitators; etc. The Machinery & Equipment Co., Used 
Div. of Haring Equipment Corp., 91-93 New Jersey R. R. Ave., 
Newark 5, N. J. MArket 2-3103. 


FOR SALE—One Model C-4-F Capem Capper, Cap equipment 
70 mm; One Model C-4-F Capem Capper, Cap equipment 53 mm 
and 28 mm; One M & S Six Pocket Filler, Bronze specs. 303 and 
#2 can size. Adv. 60216, Canning Trade. 


CHOICE EQUIPMENT AT THE RIGHT PRICE from your 
First Source. Stainless Steel Tanks and Kettles, all sizes stocked; 
Fillers by Pneumatic Scale, Kiefer, FMC, Berlin-Chapman, Horix, 
Filler Machine Co.; Powder Fillers by Stokes & Smith, Mateer 
s. S. Granular Fillers; Tube & Jar Fillers by Stokes, Colton, and 
others; Automatic Labelers by Pneumatic, World, N. J. Labelrite, 
others; Can Labelers by Standard Knapp, Burt, Kyler, Nu-Way, 
others; Bottle & Jar Cleaners, aut. & semi.; Cappers by Resina, 
Pneumatic, U. S., Consolidated, Capem, and others; Continental, 
American Can Closers; Bliss Automatic Double Seamers; Stainless 
Reactors; Heat Exchangers; Vacuum Pans; Pulpers; Juice Extrac- 
tors; Colloid Mills; Dicers; Peelers. Send for complete lists. First 
Machinery Corp., 209-289 Tenth St., Brooklyn 15, N. Y. Phone: 
STerling 8-4672. 


EQUIPMENT WANTED 


WILL EXCHANGE 407 Steaming Plate for 211 Steaming Plate 
for Panama Closing Machine, or will purchase. Joseph F. DeFrates 
Co., 1021 E. Miller St., Springfield, Tl. 


WANTED—1” Steam Engine Governor, new or used. Ellis Ma- 
chine Shop, P.O. Box 73, Lovelaceville, Ky. 
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HELP WANTED 


WANTED—Assistant Canner; wonderful opportunity for the 
future in plant expansion. Plant located in Chester County 
Pennsylvania. Write qualifications and resumé to: Adv. 60218, 
Canning Trade. 


MISCELLANEOUS 


COMPLETE BEDDING OUTFITS—For Rent or Sale to house 
extra laborers, Interstate Bedding Co., 1621 W. Carroll Ave., 
Chicago 12, Ill. Tel. CHesapeake 3-4660. 


WILL PAY CASH for carload or less of canned goods any size, 
new, odd lots, rough ups and dents accepted (no swells). Bill 
Mull, P. O. Box 984, Kannapolis, N. C. Phone: WE 3-3132. 


BUYERS of closeouts, discontinued items. Must pass Federal 
Food and Drug Laws; no quantities too large. Ahlbrand Sales Co.. 
9th & Patterson Ave., Newport. Ky. Phone HE 1-8401. 


FOR SALE—tTrailer loads and mixed loads of ripe tomatoes, 
cabbage, potatoes, onions, beets, carrots, apples, squash, pumpkins, 
etc. Phone or contact: Richard Cook, Medina, N: Y. 62 or LD 1241. 


IF 
IF 


YOU WANT good 2nd hand machin- 
ery—ASK FOR IT. State your wants 
on the “Wanted and For Sale” page. 


You have good used machinery, no 
longer needed, turn it into cash —. 
Advertise it on this page. 


You want to rent or to buy a cannery 
—or’if you want to rent or to sell 
your plant 


IF 


Say so on this page 
THE COST is very small. 


The rates—straight reading, no display: 


One time, per line $1.00. 
Four or more times, per line 80c. 
Minimum charge per ad $2.00. 

Count eight average words to the line. 
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CALENDAR OF EVENTS 


OCTOBER 6-9, 1960—FLORIDA CANNERS 
ASSOCIATION, 29th Annual Convention, 
Fontainebleau Hotel, Miami Beach, Fla. 


OCTOBER 13, 1960—wiscoNsIN CANNERS 
ASSOCIATION, Fun Day, Dell View Hotel, 
Lake Delton, Wis. 


OCTOBER 17-18, 1960—tTEXxAS CANNERS 
ASSOCIATION, Annual Convention, Echo 
Motor Hotel, Edinburg, Tex. 


OCTOBER 17-21, 1960—-NATIONAL SAFETY 
concress, Chicago, Ill 


OCTOBER 19-21, 1960—NATIONAL PIC- 
KLE PACKERS ASSOCIATION, Annual Meeting 
and Pickle Fair, Edgewater Beach Hotel, 
Chicago, Il. 

OCTOBER 23-26. 1960—NATIONAL FRO- 
ZEN FOOD ASSOCIATION (distributors) , Fro- 
zen Food Merchandising Convention, 
Statler Hilton Hotel, New York, N. Y. 


OCTOBER 24-26, 1960—crocERY MANU- 
FACTURERS OF AMERICA, Annual Meeting, 
Waldorf-Astoria Hotel, New York, N. Y. 

OCTOBER 24-30,1960—NATIONAL HONEY 
WEEK, American Honey Institute. 

NOVEMBER 1, 1960—1oWA-NEBRASKA 
CANNERS ASSOCIATION, 59th Annual Conven- 
tion, Tall Corn Hotel, Marshalltown, Iowa. 


NOVEMBER 3, 1960—ILLINOIS CANNERS 
ASSOCIATION, Fall Meeting, LaSalle Hotel. 
Chicago, Ill. 


NOVEMBER 4-5, 1960—FLORIDA VEGE- 
TABLE CANNERS ASSOCIATION, 2nd Annual 
Convention, Deauville Hotel, Miami Beach, 


Fla. 


NOVEMBER 13-16, 1960—cEoRGIA CAN- 
NERS ASSOCIATION, Annual Convention, 
General Oglethorpe Hotel, Savannah, Ga. 


NOVEMBER 14, 1960 —SOUTHERN 
STRAWBERRY PACKERS ASSOCIATION, Fall 
Meeting, Food Technology Bldg., Univer- 
sity Bldg., University of Tennessee, Knox- 
ville, Tenn. 

NOVEMBER 14-15, 1960—wiscoNsIN 
CANNERS ASSOCIATION, 56th Annual Con- 
vention, Schroeder Hotel, Milwaukee, Wis. 


NOVEMBER 14-17, 1960 — AMERICAN 
BOTTLERS OF CARBONATED BEVERAGES, 42nd 
Annual Convention, Cobo Hall, Detroit, 
Mich. 

NOVEMBER 16-18, 1960—INDIANA CAN- 
NERS ASSOCIATION, Annual Convention, 
French Lick-Sheraton Hotel, French Lick. 

NOVEMBER 20-21, 1960 — PENNsyI- 
VANIA CANNERS ASSOCIATION. 46th Annual 
Convention. Yorktowne Hotel. York, Pa. 

NOVEMBER _ 21-22, 1960—icHIGAN 
CANNERS & FREEZERS ASSOCIATION, Fall 
Meeting, Pantlind Hotel, Grand Rapids, 
Mich. 


NOVEMBER 28-29, 1960—onI0 CANNERS 
& FOOD PROCESSORS ASSOCIATION, 53rd An- 
nual Convention, Deshler-Hilton Hotel, Co- 
lumbus, Ohio. 

NOVEMBER 28-DECEMBER 1, 1960— 
VEGETABLE GROWERS ASSOCIATION OF AMER- 
1cA, Annual Convention, Schroeder Hotel. 
Milwaukee, Wis. 

NOVEMBER 29-DECEMBER 1, 1960— 
STATISTICAL QUALITY CONTROL SHORT 
coursk, Oregon State College, Food Tech- 
nology Bldg., Corvallis, Ore. 

DECEMBER 1-2, 1960—NEW yYorRK 
STATE CANNERS & FREEZERS ASSOCIATION, 
75th Annual Meeting, Statler-Hilton Hotel, 
Buffalo, N. Y. 


CALIFORNIA MARKET 


California Tomato Packers Still Half 
Million Tons Behind—Prices Firm at 
eee Lists with Most Packers With- 
rawn, 


By “Golden Stater” 
San Francisco, September 29, 1960 


THE you reread 
the last two weeks’ reports you will 
have the answer to the past week here 
in California. 


TOMATO AND PRODUCTS—AI- 
though tonnage receipts for the week 
ended September 17 did not lose 
ground compared to last year, neither 
did receipts pick up any of the season's 
deficit. For the season to September 
17 receipts are 787,000 tons as com- 
pared to 1,286,000 tons a year ago. 
Still 500,000 tons behind with 1,200,000 
tons needed in the remainder of the 
season to equal last year’s approximate 
2 million tons. 

The weather has been good and re- 
ports indicate that the tomatoes are in 
the fields. Future weather, which will 
determine the length of the season, is 
the unknown and most important fac- 
tor now. 

Meanwhile peeled tomatoes sold last 
week at full list. For example: stand- 
ard 303’s $1.35 and No. 214's $1.95; 
16 ounce tomato juice at $2.50, 

On sauce and paste advances were 
made by advertised brands while in- 
dependents maintained fully their ad- 
vanced lists. Private label 6 ounce 
paste is due to be short as established 
independent labels pay new lists or 
premiums and find reluctant inter- 
canner sellers. 

In reporting the above market for 
new business, the contract buyer who 
placed his instructions will be receiving 
shipment at the opening lists. Next in- 
structions will be at the current full 
lists. 

Many shipments are delayed by the 
rail car shortage on the West Coast. 


However, a major tie-up by the West- 
ern Railroad’s Switchmen’s strike has 
been temporarily delayed as the federal 
restraining order was extended to Oc- 
tober 4. It is hoped that an agreeable 
settlement will be reached. 


FRUITS—Cling peach _ growers 
missed by 6,400 tons their planned 
marketable tonnage of 582,600 after 
allowing for the diversion. Reports 
show processed tonnage to be within 
1 percent of last year with slightly 
more than last year going into fruit 
cocktail. Therefore, the cling pack is 
about the same as last year but total 
supply is about 400,000 cases less (this 
much less was carried over from last 
year.) Prices are firm but only routine 
business, except for efforts to locate 
unsold supplies of No. 214 standards. 

The slightly larger fruit cocktail 
pack is offset by the smaller carryover. 
Prices are steady with 10's edging up 
lows. 

Pear tonnage winding up as_ pre- 
viously reported. California down 
about 15 percent and Northwest about 
35 percent. Big loss for future packs 
is the reported estimate of some 40 
thousand California pear trees lost in 
the unsolved causes and cures for 
“pear tree dieback.” 

Apricots and freestone peaches rou- 
tine at the same price levels. 


GOVERNMENT WANTS 


General Services Administration, 
7th & D Sts., S.W., Washington 25, 
D. C., has asked for bids on the fol- 
lowing requirements, to be opened on 
the dates stated: Canned Beets— 
October 14, 1960; Canned Plums and 
Prunes—October 24, L960. 


Veterans Administration Supply De- 
pot, P. O. Box 27, Hines, Ill. has 
asked for bids on the following re- 
quirements, to be opened on the dates 
stated: Canned Pimientos—October 
7, 1960. 


CANNING TRADE 
2504 St. Paul St. 


Baltimore 18, Md. 
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